Jagannath University Journal of Business Studies, Vol. 3, No. 1, 113-127, 2013

THE PERCEIVED IMPACT OF TOURISM BY
LOCAL RESIDENTS: A CASE STUDY ON
COX’S BAZAR, BANGLADESH

Mohammad Badruzzaman Bhuiyan”

Abstract

Because of having economic advantages, the importance of tourism is increasing all
over the world. Many nations wish to get economic benefits, ecological conservation and
socio-cultural improvement through tourism. Bangladesh is of no exception from this.
From the inception of this industry the country is trying to attract more tourists to its
destinations and to earn more foreign currency from this sector. The study was carried
out on Cox's Bazar sea beach area, the world longest sea beach and the tourist capital of
Bangladesh. The purpose of the present study is to investigate the perception of the local
residents and their attitudes towards tourism in Cox's Bazar within the larger framework
of economic, social and ecological impacts. The results of the survey indicate that
residents have favorable attitudes towards tourism development in the area, but they also
show widely held concern for the negative effects of tourism.
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1. Introduction

The development and economic management of a natural area is closely tied to
residents’ perception of the impacts of tourism, especially in the initial stages of
development. Tourism is prominent in Bangladesh’s economic restructuring,
particularly in coastal areas. A “community mandate” is necessary for sustaining the
tourism industry and managing the more critical aspects that appear as a tourism
destination reaches maturity. Bangladesh has the world longest 120km unbroken sea
beach sloping here down to the blue water of the Bay of Bengal in Cox’s Bazar, the
capital of tourists in Bangladesh. Such a longest sea beach covering miles of golden
sands, soaring cliffs, surfing waves, rare conch shells, Buddhist Temples, Pagodas
and enjoyable sea-food all of these make Cox’s Bazar today the tourist capital of
Bangladesh which is almost impossible to be found in anywhere of the other tourist
destination of the world. Its uniqueness also lies in the natural beauty having an
uninterrupted smooth-sandy sea shore along with silvery waves and high tides on the
one side and a chain of green deep forested hills, artful pagodas, colorful tribal
people, etc. running parallel to the beach and making a picturesque background on
the back side. All these appeals made Cox’s Bazar as one of the most attractive
tourist destination in the world.

Globally, tourism has continued to be a critical sector for economic development
and for sustaining employment, in both advanced and developing economies (WEF,
2013). Bangladesh is no exception to this current trend. According to the WTTC
(2013), the total contribution of Travel & Tourism to GDP was BDT394.8bn (4.3%
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of GDP) in 2012, and is forecast to rise by 7.5% in 2013, and to rise by 6.8% pa to
BDT819.4bn in 2023. In 2012, the total contribution of Travel & Tourism to
employment, including jobs indirectly supported by the industry, was 3.7% of total
employment (2,714,500 jobs). This is expected to rise by 4.2% in 2013 to 2,829,500
jobs and rise by 3.2% pa to 3,891,000 jobs in 2023 (4.2% of total).

While tourism is regarded as a vital economic sector with huge revenue and
employment generating opportunity both on a global and national scale, Kuvan and
Akan (2004) found a consensus in the literature that the support of the host
communities is essential for the successful development of tourism in a community.
In fact, local residents’ perception of tourism development in a particular destination
is one of the most discussed topics not only by the academics but also by the local
authorities. By its very nature, tourism involves the intrusion of visitors into host
communities beyond any market-place setting and into the everyday lives of
residents, and therefore, plans for economic growth through tourism need to
accommodate resident concerns and attitudes (Devine et al., 2009). For a tourism-
based economy to sustain itself in local communities, the residents must be willing
partners in the process. Their attitudes toward tourism and perceptions of its impact
on community life must be continually assessed (Allen et al. 1988).

Studies on community attitudes toward tourism have mainly focused on broad
issues related to economic, socio-cultural and environmental impacts (Kuvan and
Akan, 2004). Economic dependence on tourism has been found to have a positive
and significant effect on resident attitudes, where those standing to gain more
financially from tourism tend to have more positive attitudes towards tourism
(Harrill, 2004). On the other hand, local culture is affected by tourism- both
positively and negatively. Actually social, economic and cultural background of
tourists and local inhabitants are different, and thus local residents not always like
excessive tourists’ mobility to avoid a dreaded contamination. As a matter of fact,
development decision should conform to the opinion of the local residents regarding
their social values and culture.

Again, tourism is an environmentally dependent activity. Local residents, as well
as environmentalists, are now more conscious about environmental degradation due
to overdevelopment of tourism in their locality. As a result, environmental movement
has been in conflict with international tourism at times due to environmental damage
and loss of local people’s resource base (Kousis, 2000).

Tourism is undoubtedly a blessing for those local people who are directly or
indirectly involved with it for their livelihood. But, for the overall benefit of the local
economy, environment, society and culture, it should be developed and managed in a
sustainable manner, considering the perception and attitude of the local residents. As
it was said by Hawkins (1982), “Tourism is a goose that not only lays a golden egg,
but also fouls its own nest.”

1.1 Study area

The study will be carried out on Cox’s Bazar sea beach area, which is the
world’s longest unbroken sea beach (120 km. in length) and the tourist capital of
Bangladesh. According to Dey et al. (2012), every year a large number of tourists
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from home and abroad come to visit this beach for enjoyment. During the peak
season (November to March) nearly 2 million of tourists’ visit Cox’s Bazar and the
Labonee beach at Cox’s Bazar is reportedly one of the most heavily visited tourist
destinations in the country (Daily maximum visitors as high as 30,000). Many local
people including students are working as tourist guides, doing junk business, rent-a-
car business, land business, opening departmental stores, hiring umbrella on the sea
beach locally known as ‘kit-kot’, driving small playing vehicles on the beach locally
known as ‘z-ski’ and so on.

2. Objectives of the Research

The aim of this study is to investigate and analyze the perception and attitude of
the local residents towards the impact of tourism development on local economy,
culture and environment in Cox’s Bazar. The overall objectives of the research paper
are to identify the following supporting objectives:

i. To analyze the demographic profiles and residents’ level of involvement in
tourism;

ii. To explore the residents’ attitude towards tourism development;

iili. To examine the perception of local residents’ toward tourism development;
and

iv.  To suggest the future management strategy for the area.

3. Literature Review

Much of the recent literature on the development of world tourism has been
concerned with the impact of tourists on the host community. As countries (and
regions within countries) have turned to tourism as the means to raising national
income, employment and living standards, and as a means of ending dependency on
a limited range of primary products for exports, the diverse pressures from tourism
and its associated development have begun to affect the local population (Ahammed,
2010).

A key issue for achieving tourism development and sustainability objectives is to
take into account the host communities’ attitudes (Fredline & Faulkner, 2000; Hung,
Sirakaya-Turk, & Ingram, 2011). Residents’ perceptions and attitudes towards
tourism development have been analyzed throughout the tourism literature. Previous
research showed that the factors affecting residents’ attitudes towards tourism can be
categorized into extrinsic and intrinsic factors. The former refers to the
characteristics of the destination, while the latter refers characteristics of host
community members (Faulkner & Tideswell, 1997). Among other extrinsic factors,
researchers commonly consider the following: the degree or stage of tourism
development (Doxey, 1975; Gursoy & Rutherford, 2004), the level of economic
activity in the host area (Jhonson, Snepenger, & Akis, 1994) and the degree of
tourism seasonality (Fredline & Faulkner, 2000). On the other hand, intrinsic factors
include: geographical proximity to concentrations of activity (Fredline & Faulker,
2000), the rural, urban or costal area of residence (Nunkoo & Ramkission, 2010),
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length of residency (Gu & Ryan, 2008), degree of tourism concentration (Pizam,
1978), level of contact with tourists, economic reliance and dependence on tourism
(Ap, 1992) and socio-demographic characteristics of residents (Belisle & Hoy,
1980). Perception of residents is a prime factor about considering the sustainability
of a tourist generating area. According to social exchange theory, if locals perceive
that the benefits of development are greater than the costs (economical,
environmental socio-cultural), they are more inclined to support its further expansion
(Ap, 1992). It is common for every locals to react to any aberration to their region
and for that reason they are very sensitive to preserve their resources so that those
will not be hampered by the excess concentration of the tourists, in Cox’s Bazar,
recent major concentration of tourists and overwhelming buildings around the beach
sometime petrify the local residents but they think this is in their zone of tolerance
till now because the major economic activities involves the products of local cultures
and locals also getting preference in various tourism activities.

Harrill and Potts (2003) found that residents’ attitude toward tourism
development in part reflects their spatial location and economic dependence on
tourism. Residents of the areas which are seriously affected by tourism, but who are
not, themselves, economically dependent on tourism, are more likely to have
negative attitude. It could be argued that residents’ preferences may change
depending on the type of tourism development involved. Residents’ participation in
planning and development stages is also a fundamental necessity for sustainability of
the development. A Weaver and Lawton (2001) study suggests that residents’ are not
likely to support mass tourism development on the Sunshine Coast, yet, their
responses indicate that they are likely to be more supportive of alternative forms of
tourism development. Akis, Peristianis, and Warner, (1996, p.482) recognize that
“.... Growth in alternative tourism has been accompanied by the recognition of the
need for tourism planners to take more account of the desires and aspirations of the
local residents”. As there are both positive and negative impacts of tourism for host
communities, development should be through local initiatives and consistent with
local values (Duffield & Long, p.403). Even so, communities may need to temper
single-minded economic aspirations to ensure the balanced standpoint of
sustainability.

The study area is Cox’s Bazar that is the world’s longest (120 km) unbroken
golden sand beach, here, the stage of tourism development is in the “Development
stage” (according to Miller and Gallucci, 2004 destination life cycle) and soon it will
reach in the stagnation phase that will indicate reaching in the highest carrying
capacity (reaching the social and environmental limits). If it crosses that capacity,
then for the residents, it will be a bothersome experience to tolerate the tourism
activities in their region.

4. Research Design and Methodology

4.1 Questionnaire

The data will be collected in Cox’s Bazaar during the month of January 1 —
January 15, 2014 through face-to-face interviews by the first researcher. The sample
frame will contain all community members who will 18 years of age or older and
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who has been residing in the area at for the past one year or longer. A sample of 200
residents will take randomly. During the contact, each member of the sample will
inform about the purpose of the study, that the results will be going to be used for
academic purposes only, and the respondent will assure of anonymity.

4.2 Model and Study Method:

The responses to the questions will be analyzed through the use of SPSS latest
version. Descriptive statistics will be used to profile the respondents. The statements
dealing with respondent attitudes will be subjected to a two stage analysis. In the
First stage, the reliability of the scales related to each of attitude dimensions will be
tasted. Here types of dimensions and related items with their means and standard
deviations and reliability analysis of the scale items will be tasted. Reliability
analysis will be performed by evaluating the stability and consistency of the
statements comprising each of all attitude dimensions. In the second stage of the
analysis, any possible links between respondent attitudes and respondent
characteristics will be searched. For getting results, ANOVA will be used for
examining the relationship between the respondents’ characteristics and attitudes
toward tourism’s overall impacts for all attitude dimensions.

For further analysis, one way ANOVA and t-tests will be conducted for the
individual statements in order to see the differences of opinion based on respondents’
characteristics that may be observed for each individual statement, as well as the
relationships which may not be revealed by the ANOVA.

5. Findings and Discussion
5.1 Respondent profile

The majorities of the respondents (68.7%) were younger than 40 years of age,
and most were married (78.5%). In terms of the education level, there was a
concentration at the College level (58.3%), while university graduates constituted
26.6% of the sample, and 17.1% had completed only elementary level education. A
large part of the sample (71.9%) was in the 10000-20000 and 20,000-30,000 BDT.
More than half of the respondents (59.3%) were born and raised in Cox’s Bazar. The
people who had always lived in the area are referred to as the local people around
40% in the study, and those who had settled in after the development of tourism are
called the residents (42.5%). Of the respondents 37.2% had been living in the area
for 10 years or less. A majority of the respondents (68.7%) had their major source of
family income from a tourism related job. The tourism related job category included
all those who worked for tourism facilities such as hotels, motels and restaurants, as
well as the people who gave supplementary services related to tourism, such as the
taxi drivers. There is a bias however, with respect to the gender representation in the
sample, as it is predominantly (70.5%) composed of males. This is explained by the
reluctance of women to talk to strangers and to receive them within the domains of
their homes in regions where traditional norms and customs prevail. The skewness in
the gender distribution of the respondents will be a limitation of the study. Another
limitation is that the study area is bounded to one locality and the responses will be
reflective of the specific opinions and attitudes related to the situation of this
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particular town as expressed by the respondents.
5.2 Respondent attitudes

The item-total correlation values of the items comprising the scales and the
Cronbach Alfa Coefficients of each dimension, obtained as a result of the reliability
test, are presented in Table 1. Table 1 also depicts the frequency distributions of the
responses to each of the attitude statements and their means and standard deviations.
There are 28 items included under 6 dimensions, before the analysis author
eliminated certain items that have no use in this study.

In Table 1 it is quite evident that the mean responses indicate the highest response in
the dimensions. And from this study it is noticeable that “Economic benefits”, “Positive
socio cultural impacts” and “Benefits to ecosystem” had the highest level of agreement
with the statements. The mean responses for these dimensions are 4.25, 4.69, and 3.79
respectively. There is also a general agreement that tourism has brought with it negative
outcomes among which problems related to the ecosystem ranks first (m= 3.58),
followed by economic problems (m=3.44). The respondents were ambivalent, however,
about the benefits of tourism on the ecosystems (m=3.79), and on the negative socio-
cultural impacts of tourism (m=3.35).

An absolute majority of the respondents agreed with the statement ““Tourism, in
general, is beneficial to the region’ (4.05). The same favorable disposition to
tourism is also manifest in majority of the responses dealing with particular effects of
tourism in the area. However, results also show that respondents are critical of some
tourism impacts to varying degrees, depending upon their individual demographic
and social characteristics.

The dimensions with the highest mean scores also have the lowest standard
deviations among the six dimensions in the study (Table 1). The two groups with the
highest mean scores, namely the economic benefits, positive socio-cultural impacts,
have standard deviations of 0.48, 0.75 respectively, showing a uniformity of opinion
on these matters among the residents. That is, the respondents concurred on the
economic and socio cultural benefits of tourism, and its negative effects on the
ecosystems in the area. The results also reveal that there is a divergence of opinion
between the respondents on the issues related to positive socio cultural impacts from
tourism and problems related to the ecosystems, reflected by the standard deviations
of these dimensions which have respective values of .75, and .71.

MANOVA is actually examines if differences existed between the mean scores of
the attitude dimensions related to the socio-demographic characteristics of the
respondents. An analysis of the MANOVA results presented in Table 2 shows that the
most important single variable impacting upon the respondents’ attitudes for all
dimensions. The negative socio-cultural impacts dimension, on the other hand, has no
association with any variable other than the education level, where the results show that
respondents who had received only elementary school level education had significantly
higher levels of agreement with the statements on the negative socio-cultural impacts of
tourism. There are no such differences in the opinions of residents and the local regarding
the economic benefits of tourism in that area as well as other dimensions that means the
resident’s perceptions and the locals’ responses are quite similar in the 6 dimensions. All
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aged persons except 60 and over agreed that the economic benefits prevails in Cox’s
Bazar due to tourism (m=3.75) by the 60 and over persons. All aged persons agreed that
tourism has positive socio-cultural impacts on the region. 41-50 years of aged people
more likely responds that tourism in the regions directly benefits the ecosystem (m=4.01)
but the group 60 and over in a quite confusing position about the ecosystem, their
responses toward benefits was (m=2.33) and toward problem related to ecosystem was
(m=2.17) this is one of such limitation that influence the perfection of the study. Around
all aged people were quite moderate about the problems related to the economic, socio-
cultural and ecosystem that means they are in a satisfying position about the benefits of
the aforementioned dimensions.

MANOVA results in Table 2 show that while there is a very strong level of
agreement among all respondents about the positive economic impacts of tourism, on
the individual statements, the respondents showed significant variances in strengths
of their attitudes based on their job category.

Among all seven dimensions, economic problems and problems related to
ecosystems are the dimensions that had correlations with resident profiles with
reference particularly to education level, employment and income otherwise.
MANOVA results indicate that age, marital status and gender do not have any
significant associations with the attitudinal dimensions. But it is quite evident that
according to education level responses changed a lot. Only college and University
level respondents have a strong opinions about the economic benefits by the tourism
in the region their mean responses (m=4.25) and (m=4.24) respectively. Primary and
high school responds that tourism brings economic problems in the regions because
their mean responses are higher than 4 in this statement. But the responses of these
two categories are higher in terms of socio-cultural benefits of tourism in the region
both of their mean is 5.00 in this statement. In terms of ecological benefits those who
have no education responds there is not such benefit (m=2.92) and there is problems
in the ecology of the region (m=4.06) because of tourism. According to college and
university level respondents, there is an emphasis in the benefits by the tourism in all
the dimensions and the problems are not well emphasized by their responses.

The results of the MANOVA test also indicate that income is another variable
that has significant association with the statements related to the economic and
ecosystem related problems caused by tourism. Respondents those who are in the
category of Under 10000 BDT (m=2.56) they perceive that economic benefits of
tourism is not so noteworthy, they think that the contribution of the tourism go out
(m=4.05) and regarded as an economic problem. Other income category respondents
are quite positive about the benefits of tourism and negative about the problems
induced by tourism in Cox’s Bazaar. There is an increasing positive tendency toward
the statement “Benefits to ecosystem by tourism in Cox’s Bazar” by lowest to the
highest income level respondents.

While the analysis of responses through MANOVA revealed significant
associations between attitudinal dimensions and respondent characteristics, t-tests
and ANOVA were also used for a finer analysis. The purpose of this further analysis
was to identify the specific issues on which there is divergence of opinion based on
respondent characteristics. Also, when the individual statements are taken separately,
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any significant association that may have been concealed by grouping of the
statements would become evident. A separate treatment of each issue expressed by
each individual statement is deemed necessary for a thorough understanding of
residents’ perceptions of and attitudes toward each particular issue related to tourism
impacts, for anticipating problems that may evolve, and for formulating policies to

deal with specific issues.

Table 1: Types of dimensions and related items with their means and standard deviations
and reliability analysis of the scale items

Items total

Types of dimensions and related c

items '% g 3 |8 o 2
| s 22|l 5 (258 ¢ | B
El 8| o |cg| & |83 & |s¢
3 = o |6E| & |z28] 2 | 52

1) Economic benefits (Cronbach's

Alpha coefficient: 0.509) 425 | 0484

1. Tourism has improved

employment opportunities in this 0.553 | 4.45 | 0.609 [ 0.0% | 0.0% | 6.0% | 43.0% | 51.0%

region

f&%“;g%g?g;ﬁﬁign INCIease 1 0742 | 425 | 0716 | 0.0% | 3.0% | 7.0% | 52.0% | 38.0%

3. The quality of public services is 0 0 0 0 0

now better due to tourism 0.738 | 419 | 0.861 | 1.0% | 5.0% | 8.0% | 46.0% | 40.0%

investments.

4. Tourism is one of the most

important industries supporting in 052 | 412 | 0832 | 0.0% | 8.0% | 5.0% | 54.0% | 33.0%

the local economy

I1) Economic problems of tourism

(Cronbach's Alpha 844 64

coefficient:0.543)

;;c’;gfs”;l:?igrgﬁtgﬁjlerated'”the 0.826 | 342 | 1037 | 3.0% | 19.0% | 24.0% | 41.0% | 13.0%

organizations and individuals

6. Income from tourism benefits

only a few people in this residence 0.831 | 3.450 | 1.048 | 2.0% | 20.0% | 25.0% | 37.0% | 16.0%

111) Positive socio-cultural impacts

(Cronbach's Alpha coefficient: 4.69 747

0.635)

7. Tourism has improved the quality

of service in restaurants, shops and 0.441 | 3.930 | .90179 | 0.0% | 11.0% | 11.0% | 52.0% | 26.0%

hotels in the areas

8. Tourism encourages a wide

variety of cultural activities 0.666 | 4.070 | .87911 | 0.0% | 8.0% | 11.0% | 47.0% | 34.0%

9. Tourism promotes better

understanding between cultures 0.846 | 3.980 | .90988 | 0.0% | 9.0% | 15.0% | 45.0% | 31.0%

10. Owing to tourism development,

local people have more recreation 0.627 | 3.730 | .99346 | 1.0% | 12.0% | 24.0% | 39.0% | 24.0%

opportunities

11. Tourism is contributing in the

prtisewation and promotion of local | 0577 | 3.770 | 1.0235 | 2.0% | 12.0% | 18.0% | 43.0% | 25.0%

culture

1V) Negative socio-cultural impacts

(Cronbach's Alpha coefficient: 3.35 813
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0.719)

12. I am not happy about living in
the same area with tourists and
associating with them

0.607

3.070

1.2812

11.0
%

30.0%

15.0%

29.0%

15.0%

13. Tourism causing damage to the
local culture.

0.771

3.260

1.1601

4.0%

31.0%

14.0%

37.0%

14.0%

14. Increasing in the number of
tourists has led to alienation
between tourists and the residents

0.648

3.310

1.0511

4.0%

23.0%

20.0%

44.0%

9.0%

15. Because of mass gathering by
the tourists local people losing their
privacy and freedom of roaming
around independently.

0.771

3.520

1.1762

3.0%

24.0%

14.0%

36.0%

23.0%

16. Tourism has limited the use of
the recreational facilities like
entertainment centers and beaches
for the local people

0.651

3.570

1.2411

6.0%

18.0%

17.0%

31.0%

28.0%

V) Benefits to Ecosystem
(Cronbach's Alpha coefficient:
0.704)

3.79

.669

17. Benefits of tourism to
ecosystem in cox's bazaar outweigh
its costs

0.593

3.850

1.2175

5.0%

15.0%

7.0%

36.0%

37.0%

18. Efficient surveillance system is
present to minimize any kind of
damage to the natural resources.

0.675

3.800

1.1009

4.0%

12.0%

12.0%

44.0%

28.0%

19. Pollution prevention and waste
minimization techniques have been
undertaken by the public and private
authority to protect the ecosystem of
the region

0.753

3.850

.98857

2.0%

12.0%

9.0%

53.0%

24.0%

20. There is a tendency to preserve
the marine life and the forests
associated with the beach

0.629

3.850

.90314

1.0%

11.0%

10.0%

58.0%

20.0%

21. Beach Restoration is done
periodically to prevent the soil
erosion.

0.667

3.780

1.0108

4.0%

10.0%

10.0%

56.0%

20.0%

22. Tourists and the local people are
now more conscious to the
ecosystem preservation.

0.526

3.590

1.0740

5.0%

11.0%

23.0%

42.0%

19.0%

VI) Problems related to Ecosystem
(Cronbach's Alpha coefficient
:0.729)

3.58

.706

23. Beaches, Hills, Forests in and
around this area have been seriously
damaged by tourism.

0.687

3.600

1.1807

5.0%

18.0%

13.0%

40.0%

24.0%

24. | sometimes feel that the
population increase and over
construction in the area is
overwhelming

0.784

3.440

1.1834

7.0%

18.0%

17.0%

40.0%

18.0%

25. The construction of tourism
facilities in this area has
marginalize the natural beauty of
the coastline

0.703

3.360

1.0686

2.0%

24.0%

25.0%

34.0%

15.0%
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26. The pollution caused by increased
traffic and the waste from tourism 0.761 | 3.560 | 1.0379 | 4.0% | 14.0% | 19.0% | 48.0% | 15.0%
facilities has caused considerable
damage to the beach and the total
ecosystem

27. The lack of coordination and
cooperation between the publicand | 0558 | 3.490 | 1.0871 | 5.0% | 14.0% | 25.0% | 39.0% | 17.0%
private organizations to balance the
ecosystem in tourism

28. Attitude towards the statement

"hTourismgeneraL is beneficial to 0.38 | 4.050 | .91425 | 1.0% | 7.0% | 12.0% | 46.0% | 34.0%
the region”

Table 2 : Means of dimensions by socio-demographic characteristics: results of one-way
MANOVA

Means
Economic [ Economic | Positive | Negative | Benefitsto | Problems
Benefits | problem of | socio- socio- Ecosystem | related to
tourism cultural cultural Ecosystem

impacts impacts

Local people or resident

(a) Residents 4.221 3.477 4.83 3.43 3.87 3.60
(b) Local 4.276 3.404 4.59 3.28 3.72 3.57
Age

(a) 180 20 4.38 3.42 4.73 3.70 3.56 3.64
(b) 21 t0 30 4.19 3.58 451 334 3.65 3.76
(c) 31t0 40 431 34 4.61 3.50 3.78 3.57
(d) 41to 50 4.28 3.42 4.99 3.08 4.01 3.45
(e) 51 to 60 4.13 3 4.50 3.83 3.86 3.58
(f) 60 and over 3.75 3 4.00 3.00 2.33 217
Marital status

(a) Married 4.21 3.34 4.70 3.33 3.83 3.43
(b) Single 431 3.56 4.68 3.36 3.72 3.79
Gender

(a) Male 4.19 341 4.60 3.37 3.66 3.58
(b) Female 4.32 3.46 4.79 3.32 3.91 3.58
Education level

(a) No education 35 25 4.10 3.40 2.92 2.67
(b) Primary 4.75 35 5.60 3.40 4.00 3.92
education

(c) High school 4.46 3.64 5.00 3.23 4.00 3.55

(d) College level 4.25 3.69 4.71 3.58 3.97 3.69
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(e) University level 4.24 3.33 4.64 3.26 3.71 3.56
or above

Income level

(a) Under 10000 tk 4.25 3.5 4.56 3.38 3.79 3.59
(b) 10000-20000 tk 4.18 3.33 4.73 3.01 3.38 3.69
(c) 30000-50000 tk 4.16 3.6 453 3.57 3.81 3.68
(d) 50000-75000 tk 4.33 3.36 4.86 3.28 3.90 3.46
(e) 75000-100000 tk |  4.58 2.83 4.73 3.40 4.22 3.50

6. Conclusion and Policy Implication

As tourism is accepted, appreciated, and expected by the local residents, as it is
found in the study, tourism development should go on in Cox’s Bazar. But, this
development should be in a sustainable manner, that is, the development should be
ecologically balanced, economically worthwhile, socially accepting, and culturally
appropriate. Based on the findings of the study, some recommendations can be made.

6.1 Formulating and implementing tourism master plan

Any destination should carry out tourism development activities according to the
direction of its tourism master plan from the very beginning of its tourism
development. But unfortunately, tourism development in Cox’s Bazar is not planned,
rather scattered. In Cox’s Bazar tourism development is going on without knowing
anything about what to do. To bring all the tourism development activities under
regulation government should formulate and implement a tourism master plan for the
clarification and specific development actions in tourism sector for a particular
period (e. g. for 5 years) of time and of course with fund. Again this master plan
should be updated and improved after its time period during the development
process.

6.2 Involving local people in decision making

Local people are the one of most important stakeholders of tourism in Cox’s
Bazar. In any decision regarding tourism development in this area, opinion and
consent of the local people must be given higher priority in order to ensure a
sustainable development. Tourism development can never go against the interest of
the local people. Local culture, environment and economy must not be hampered by
tourism. Rather, tourism development must take place as it is expected by the local
people for the greater interest of tourism itself.

6.3 Assessing tourism carrying capacity

Tourism carrying capacity is the maximum number of tourists to be allowed to a
destination at a time, without hampering the physical, ecological, economic, socio-
cultural environment while meeting the demand of tourists. So, tourism carrying
capacity incorporates all the dimensions of sustainable tourism as well as the tourists’
satisfaction. But unfortunately, for Cox’s Bazar tourism carrying capacity was never
assessed. For the overall benefit of local people and tourism as well as ecology,
tourism carrying capacity of Cox’s Bazar should be assessed as soon as possible.
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6.4 Promoting ecotourism

Cox’s Bazar is not blessed with the world’s longest beach only; it is rich of so many
tall cliffs, forests, and unique biodiversity also. Ecotourism can be the best suitable form
of tourism in Cox’s Bazar to protect the natural setting, ecology and biodiversity.
Integrated tourism marketing plan should be there by government to promote and
develop Cox’s Bazar for ecotourism. Short and long term plan and strategy should be
formulated and taken into action by the Ministry of Civil Aviation and Tourism, BPC,
BTB, local authority, and private sectors should take the responsibility to make people
aware of sustainable ecotourism in a collaborative manner.

6.5 Planned infrastructural development

In Cox’s Bazar hotels, resorts, condominiums etc. are built and being built at the
whims of the owners or developers without considering the ecology and the beauty
of the sea and beach by the side of the beach. So many hotels have been constructed
by the side so close to sea that certainly hampered the beauty and serenity of the
world’s longest beach. Restriction should be given by the authority in infrastructural
development in critical areas. Monitoring of the ongoing development should be
there consistently.

6.6 Promoting cultural tourism

For Bangladesh, the importance of community involvement is much more
important for the maximum benefit of tourism for economic development of the local
people. Here culture and people are another important attraction for the foreign
tourists and it must be utilized for the better benefit of tourism industry and local
community as well. Foreign tourists should be given access to the local and ethnic
society for meeting their culture and learning purpose in a sensible way so that both
parties are tolerable to each other.

6.7 Educating and making tourists aware of local culture

Undeniably the social, economic and cultural background of tourists and local
inhabitants are different. So, for the protection of the local culture tourists from other
culture should be educated and made aware of the local culture, so that they can
respect the local culture and their way of living. This is not for the sake of the local
culture only, for the ultimate benefit of tourism also. Ministry of Civil Aviation and
Tourism, NTO, local authority, social organizations and tourism enterprises should
take the responsibility for that.

6.8 Encouraging community based tourism (CBT)

In our study it is found that, people in the lower-income have a complaint that,
‘tourism income is benefiting only a few people,” and the statement is true.
Community based tourism business can help these people earn from tourism sector.
Community based tourism business is owned and/or managed by communities for
the improvement of local livelihood as well as biodiversity conservation. It can bring
a wider opportunity for livelihood options involved with tourism such as home stay
hosts, restaurants, tourism transport providers, local community guides, crafts,
photography and agriculture.
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6.9 Tourism training and education for local residents

By providing sound intellectual, entrepreneurial, and practical skills to meet the
real needs of the industry, a huge number of local people can be employed in the
tourism and hospitality industry. Government and private sector should take the
responsibility of providing training and education in tourism. BSCIC/ UNDP and
other development organizations should be involved in training program on tourism
business knowledge focusing on low capital business start-up. It will certainly help
young people find alternative opportunities for their employment and self-
employment in Tourism and Hospitality sector in Cox’s Bazar.
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